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Isbu kilavuzun amact 24/08/2022 tarihli ve 5986 sayili Cumhurbaskan: Karari ile yiiriirliige
konulan E-Ihracat Destekleri Hakkinda Karar kapsaminda gerceklestirilecek is ve islemlerde
yeknesaklik saglanarak siireclerin kolaylastirilmasidir.

Kilavuzda yer alan bilgiler ¢ercevesinde ilgili destek basvurularinin degerlendirilmesinde 5986
sayih E-Ihracat Destekleri Hakkinda Karar’a iliskin Genelge uyarinca Ticaret Bakanhigi ve
incelemeci kuruluslar yetkilidir.

Sekretarya soz konusu kilavuzda degisiklik yapabilir. Destek basvurularina iliskin inceleme
siireclerinde 5986 sayili E-Ihracat Destekleri Hakkinda Karar’a iliskin Genelge esas olup,
kilavuzda yer alan bilgilere dayanilarak yapilan islemlerden TIM E-Ihracat Sekretaryast sorumlu
tutulamaz.

Bu kilavuz; E-Ihracat Sekretaryast'mn yazili izni alinmaksizin higbir surette tamamen ya da kismen
kullanmilamaz, yayinlanamaz, islenemez, ¢ogaltilamaz. Aksi halde E-Thracat Sekretaryasi'nin tiim

hukuki haklar: sakhidir.



N o ok~ wDd PP

ICINDEKILER

CRITEO HAKKINDA ......ooooitieeeteee e see et esaes sttt s st s s snte s 4
GENEL GORUNUM .......oooiiiiiiiesce ettt 6
ERISIM YETKIST ALMA ......coooiiiiieeeeeeeee et 7
FIRMA TUZEL KiSILIK BILGILERININ KONTROLU...........cccocoovoiiiiieeeeeeeeeeeeeeeen 8
ODEME YONTEMI KONTROLU..........cccooooitiiiiiieeteseceeee e es s 9
REKLAM GIDERLERININ RAPORLANDIRILMASLI.........c.ccccooviiinrriirenerersissennnas 9
REKLAM GIDERLERININ FATURALANDIRILMASI .........cccocovvviviiiiieeeneseneeeas 18



1. CRITEO HAKKINDA

PAZARYERI KUNYESI

Kurulus Tarihi 2005

Kurucusu Jean-Baptiste Rudelle

Merkezi Paris, Fransa

CEO Megan Clarken (10.2019-)

Gelir* 2,2 milyar ABD dolar1 (2022)
Net Gelir** 795 milyon ABD dolar1 (2022)
Net Deger*** 1,67 Milyar ABD dolar1 (Flipkart)
Hangi Ulkelerde Aktif 100°den fazla iilkede aktiftir

Odeme Yoéntemi

Kredi kartlar1 (Visa, MasterCard, American Express)
Banka transferi

Ziyaretci Trafigi (Subat 2023)

192 Milyon

Dogrudan %45,34

Yonlendirme Kaynaklari %4,49

Arama % 5,12 (Organik: %97,95, Ucretli %2,05)
Arama Reklamlar1 %0,11

Sosyal %0,84

E-Posta %1,33

Goriintiilii Reklamlar %42,77

Miisteri Demografisi

Kadin: %41,91
Erkek: %58,09
18-24: %19,52
25-34: %28,65
35-44: %19,61
45-54: %14,28
55-64: %10,97
65+: %6,97

*Kaynak, Statista 2022




Criteo SA tarafindan 2019'dan 2022'ye kadar elde edilen gelir (milyar ABD dolari cinsinden)

*Kaynak, Statista 2022

Criteo, c¢esitli olgeklerdeki isletmelere dijital reklam ¢ozlimleri sunan bir reklameilik sirketidir.
Farkli cihazlarda ve kanallarda kisisellestirilmis reklam deneyimleri sunmak i¢in makine 6grenimi
ve veri analitigi kullanarak performans pazarlama platformudur.

Ozellikle Criteo, isletmelerin, goriintiilii reklamlar, yerel reklamlar ve sponsorlu iiriinler de dahil
olmak tizere ¢esitli reklam bigimleri araciliiyla potansiyel miisterileri hedeflemelerine ve onlarla
etkilesim kurmalarma yardimeci olmaktadir. Ayrica, isletmelerin, baglamsal hedefleme, kitle
hedefleme ve dinamik yeniden hedefleme gibi bir dizi hedefleme ve yeniden hedefleme segenegi
sunarak, dogru kullanicilara dogru zamanda dogru mesajla ulasmalarin1 saglamaktadir.

Criteo, performans pazarlama platformunun yani sira veri yonetimi, programatik satin alma ve
gelismis analitik gibi diger dijital reklamcilik ¢oziimlerini de sunmaktadir. Nihai hedefleri,
isletmelerin etkili dijital reklam stratejileri yoluyla daha fazla satis ve gelir elde etmelerine
yardimce1 olmaktir.



2. GENEL GORUNUM

Ekran 1: https://login.criteo.com/ adresinden e-posta adresi ile birlikte ilgili hesaba giris yapilir.
Basit seviyede performans verileri goriintiilenen ana sayfada; sol iistte yer alan “All Accounts”

< . . .o
bagliginda yararlanicinin  birden fazla iilkede verdigi reklam hesaplarinin  tamami
goriintiilenmektedir.
CRITEQ COMMERCE GROWTH Coctptt - AN Accounts
PR Mar 17, 2023 ) .
e o Europe/London TRY-TL
Main outcomes
MANAGE & MEASURE See what we achieved together.
Compaigns Exposed Users - Qualified Visits - Revenue -
Bulk upload
Analytics >
Performance planner //\ \/—/\"/—/J\ JJ_/J\/\
Expenments
Performance overvie Rank per Cost .
Have a Iook at your 1op @ npaigns, and od sets.
Events lracking Top accounts Top campaigns Top ad sets Previous period comparison Vi
P
e account © Revenve @ Sales © Clicks @ avdience @ Cost ® Reach © Vistts

Audiences

Creative librory

BILLING

Ekran 2: “All Accounts” bash@min altinda tiim hesaplar alt alta siralamir. Ornekte goriilen
hesaplarin reklam verdigi iilkeler ayristirilabilmek iizere dil kodu ile belirtilmistir.

CRITEO COMMERCE GROWTH Cockpit - All Accounts

| - Hi , welcome back!

A Mar 17, 2023
Europe/London

Main outcomes
See what we achleved togefher.

Exposed Users -

/J‘/\

Performance overview
Have @ Iook at your fop accounts, Campalgns, and ad sets.

Qualified Visits -

Top accounts Top campaigns Top ad sets

Account @ Revenue @ sales @ Clicks (@ Audience

TRY-TL -
Revenue -
Rank per Cost -
Previous period comparison Vd
@ Cost (@ Reach @ visits


https://login.criteo.com/

3. ERISIM YETKISi ALMA

Erisim yetkisi yararlanici tarafindan incelemeci kurulusa verilecektir.

Ekran 3: Erigsim yetkisi verilmesi i¢in Criteo reklam hesabina firma tarafindan giris yapildiktan
sonra sol iist meniide yer alan “Settings > Team” sekmesine tiklanir.

CRITED COMMERCE GROWTH

Performance phanner B
<« Settings

Experiments

All Accounts -
ASSETS

Events tracking
TEaM < —

Product catalog

Audiences

Creative brary Brand Safety
BILLING

Account
Bilnng and payments

Achivity Logs

SETTINGS T ->

HELP

Support Cenfer

Requests

Ekran 4: Acilan sayfada sag iistte yer alan “+ Add new user” butonu tiklanarak ilgili alana gidilir.

& Seftings Team 0 notibcanons &
N -

& Team Users from the Advertiser team

Mall Name Role status 4 Action

Account




Ekran 5: ilgili alana erisim verilecek mail yazilir ve kullanici rolii olarak “Read-only” veya

(faturalar da goriintiilenecekse) “Billing” diizeyinde erisim verilir.

Add a new user

Invite team member

Invite each feam member one by one.

——
This wil be:

What will be thel

» Recd-Only
Can view everything within Commerce Growth but biling Information.

Business

— Billing

FIRMA TUZEL KiSILiK BILGILERININ KONTROLU

afives, audiences, catalogs, and fags. This fole doesnit have access fo biling

Ekran 6: Firma tiizel kisilik bilgileri kontrolii i¢in Criteo ana sayfasinda sol meniide yer alan
“Billing > Billing and Payments” sckmesine tiklanir. Acilan sayfa da “Billing and payment
options” basligina tiklanarak firmanin tiizel kisilik bilgileri kontrol edilir.

CRITEO COMMERCE GROWTH Bming and payments

Get more Information on billing updates on our billing Information arficle.
ockpit

MANAGE & MEASURE Invoices Billing and payment options

ampaigns s
Billing address

Analytics > Credit limit

Status

Crodit limit consumption (%)

ASSETS

Events trocking

Transter

Tizaret Seil Numarast

B BILLING

Biling and payments

Credit informction

Crodit limit consumption

Payment method

Accosnt numbor

©-

G Under review



ODEME YONTEMIi KONTROLU

Ekran 7: Criteo kapsaminda yararlanici ay igerisinde harcama miktarina bagli olarak
faturalandirilmaktadir. Ilgili faturalara ait 6demeler yararlanici tarafindan para transfer yolu ile
yapilmaktadir. Bu baglam da incelemeci kurulus ay icerisinde gergeklestirilen reklam raporlarina
ve faturalara istinaden yararlanicilarin transfer dekontlarmi kontrol edebilir. Odeme yapilirken
aciklama kisminda fatura numarasinin bulunmasi 6nerilmektedir.

CRITEO COMMERCE GROWTH Biling and payments

_ L Ao e
Get more information on billing updates on our billing Information arficle.
Co

MANAGE & MEASURE Invoices Billing and payment options

Billing address

ASSETS

Events tfracking

Pro

Au

Creative library

B BULNG

REKLAM GIiDERLERININ RAPORLANDIRILMASI

Credit information @ R
Credi imit
Status © Under review

Crodit limit consumption

Crodit limit consumption (%)

Payment method

Transfer

Account nurmbor

Ekran 10: Criteo ana sayfasinda sol menii de yer alan “Analytics > Reports Library” sekmesine

tiklanir.

Top accounts Top campaigns Top ad sefs

O Revenve

3 Ways Inflation is Changing
Consumer Behavior




Ekran 11: Ulke bazli harcama raporu gorebilmek igin sag iistte yer alan “+ New custom report”
butonuna tiklanir.

- Analytics L
Reports Library
o TG
Roport templates @ New tempiates avatable %
o e
Discover cut ready-fo-use reports and et Inspied fof your own
Reports hsary

Campaigns overview B Conversion > Consideration > Omnichannel >

Ekran 12: Agcilan ekranda rapor goriintiisii i¢in “Table” secenegi segilerek “Select” butonu ile
ilerlenir.

¢ c O B &= ntpssmarkstiog ahteacom/anayticsdashbos sovartserld=29154 o @ v 8 =

Custom report x

What does your report need?

Shope the structure of your report fo your needs with o fable, visualization, and file space.

) Ties Table ") Visualizations

Kzep an eye on speciHc mefmics il down by AMENSIoNs and METICs. Compare mefrics wiih charts.

Ekran 13: “Start breakdown” butonu ile rapor olusturma adimlarina devam edilir.

« (o] Q B # hiipsy/marketing.aiteo.com/analytics/dashboards/me-austomadvertiserid=29194 3 9 & g =
T T
Anaiyics Echtthe structure of your report 1o shape 1 10 your needs. Leom more
r ™
B
D on this page may pete, as data from your campaigns on socil media can only go back fo jul 27, 2023 100 AM
REPORTING 4 Y
¥ Campaign delivery has an impoct on data availability
x
Real me: Data displayed on his page may be ncomplate, as compaigns delivering on social media only support PCID, PCTD models.
\
Reports Rbeary
i | Table x v
ExPLOMNG
Plocements Previous period compartson ’
Creaires
Top products
ulfunnel repart

Autence pertommance Y
PS— . \i

Transaction ID

Invaid trafhc report "
‘Select dimensions and metrics to start breaking down your data

You can open o hime senies visw at any fime.

Start breakdawn

10



Ekran 14: Yeni rapor olustururken iilkelerin harcamalarimi gérmek i¢in “+Add a dimension”
alanindan “country” verisi sec¢ilmelidir.

& Analytics

x

Breakdown by
REPORTING

[Advertis x | [+ Add adimension

Video

Deiivery
ssp

Country x Cancel

Ekran 15: Metrics alaninda ise cost (maliyet), clicks (tiklama sayis1), CPC (tiklama bas1 maliyet),
CPM (1000 gosterim basi1 maliyet) gibi; gormek istedigimiz veriler “+ Add a metric” alanindan
eklenir ve tiim istenen Ozellestirmeler tamamlandiktan sonra “Apply” butonuna basilarak veriler
raporlastirilir.

& Analytics

Breakdewn by
Country x + Add a dimension
RERORTING
Metric:
Cost x Ciicks: % epe % cPM x + Add a metric

Ekran 16: Ozellestirilen veriler rapor haline getirildikten sonra sol iistte bulunan alan araciliiyla
tarih ayarlamas: yapilarak ilgili tarihte yapilan harcamalar goriintiilenebilir. Ilgili iilkeya ait doviz
birimi secildikten sonra “Custom Report” olarak isimlendirilen rapor en sagda yer alan indirme
simgesine basilarak indirilebilir.

Reports library 1 nohification u.
« Custom report ~ usD-$ - A4 a
(g ) ©ct 1. 2023 — Oct 31, 2023 =~ Aug 31, 2023 — Sep 30, 2023 30 days click x

/ Europe/London

Build your report
Edit the structure of your report fo shape it fo your needs. Learn more

# Add In report
ili Table » ~

Previous perlod comparison x

Breakdown by

<now more aboul how a specific dimension performs. You can change breakdown order by sorting cards here

Country x + Add a dimensicn

Metrics

Gather specific performance Insights. You can change column order by sorting cards here

Cost * CPC x CPM x CTR * + Add a mefric e

11



Ekran 17: indirilen rapor da iilke bazinda reklam maliyeti asagidaki gibi goriintiilenmektedir.
Rapordaki “Cost” siitunu dikkate alinir. “Ekran 26 da belirtildigi sekilde tespit edilen 6n onay1
alinmayan trlinler i¢in yapilan harcamalar toplam maliyetten c¢ikarilarak destek hesaplamasi
yapilir.

B Paylag

f = . 7! = X OtomatikToplam - A
b " Yy = ® tni Kaydir Genel - # | Normal i €= B g | & T
KJ\L Tablo O A = T G e s § Filtre B
KTA- e &-A- =35 EdBidestrveOnaia ~ [T-% » | % & ogully  Tablo Olarak | KBt Nétr © | Ede  Sil Bigim o irala ve Filtre Bul ve
A e 2 Bicimlendirme - Bigimlendir - - - - | &Temizle Uygula=  Seg-
2 Tip Stiler Hacreler Dazenieme ~
Al - Se | Country -
A B ¢ ) 3 F [ Mo L1 K L M N 0 P a R s T u v W -
1 [country |cost Clicks _ cpC cPM
2 DE €8.85393( 48503 €018 017
3 Unknown| €314,23| 1501  €0,21 0,34
4 [Toral |e9.168,16| sSo004 €08 017
5
6

Ekran 18: Criteo ana sayfasinda sol meniide yer alan “Manage & Measure > Analytics” basligina
tiklanir.

@
CRITEO COMMERCE GROWTH 1 notification

I:-!
A Cockpit 13 o Mar 27, 2023 — Apr 2, 2023

usD-$ -

MANAGE & MEASURE

- Qualified Visits - Cost -
Bulk upoa
M 747% ™ -2294% ™ -13.28%
o 7]

feeme s _\/ M \—’_x/
Experiments
ASETE > Campaigns status EY Ad sets status EY i:;:;t‘:';::;‘v'; f’“’”g'"g

oM UTC

53

ays
Au 3
Creative library fnue 0 Draft 0 Draft

1 Paused 1 Paused

12



Ekran 19: Agilan sekmede “Top Products” basligina tiklanir.

& Analytics

-

REPORTING. 13 o~ Mor 27, 2023 — Apr 2, 2023

Real time

Reports librory

- Qualified Visits
PLANNING

W 747%

Audience explorer

EXPLORING \—/

Placements

Creatives > Campaigns status
M UTC
Top products |
53
Audience performance ays
Shopper journey )
b5 0 Draft
Transaction ID
® 2Live

e -2294%

-\

1 notification 'g‘.

usp-§ -
>
News
Stay up fo dote ond best out of your
conmy
Cost -
™ -13.28%
Ad sets status EY 3 Ways Inflation is Changing

Consumer Behavior

survey of mc

consumers around the world,
0 Draft

. 2 Lve Learn more

Ekran 20: Agilan ekranda ilgili tarih se¢imi yapildiktan sonra sag tarafta yer alan “Clicks” butonu

segilir.

e Top products

- Top products

[u] Apr 3, 2023 — Apr 9, 2023

utC
Get fo know which of your producs ¢ s the most clicked, viewed, or sold and deep dive fo
Products Brands
2
See online

Deep dive

Inderstand how well your products perform, How do we compute this data?

In graph Image Top product
-

Displays

300,623

O oain ™
usb-§ - || . A
Q il Clicks -
See online See online
Clicks Sales Visits CTR Cost Revenue
wy 5 375 012%
{03 10 365 013%

13



Ekran 21: Hazirlanan rapor excel formatinda indirilir.

Share and export X

Share report
Send this link to share this report

https://marketing criteo.com/analyti.. Q @
Download report

% csv 3 Excel

Ekran 22: Yararlanicinin 6n onay asamasinda sunmus oldugu iiriin listesinde yer alan KTUN ve
SKU siitunlar1 kopyalanir.

TS i o -
G Do 5 -
TS Ch————— .
G Do 5 -
S Ch———— .
B G D
S Ch———— .
B G D
BS Sl —— .
B G D
BS Sl —— .
B G D
B Sl . -
B O -
BC C—— .

14



Ekran 23: Ana raporda + butonuna tiklanir ve yeni bir excel ¢alisma sayfasi olusturulur.

A B | c D 3 F G H | 1 K

Datetime Product name ‘Producl id ‘Displavs Clicks Sales Visits CTR Cost Revenue ‘Pmducl URL

30.03.202300:00 Ki 24— 7124 5 0 2 1,24% 048 O Wi S Al o TR ST A TSRV
30.03.202300:00 Ki 2i - 6982 4 0 3 1,00% 40,34 O Mo rwonn oSl e 8- o
30.03.202300:00 Ki 2 6910 2 o 0 0,32% 0,48 O Mo o AR e PR G SR VRN AV b r——
30.03.202300:00 Ki 2p— 6806 9 0 4 340% 40,28 O W S AR I AP -
30.03.202300:00 Ki 24— 6728 15 0 12 7,09% 0,57 D W oo oanilil v S .
30.03.202300:00 Ki 2 66a4 8 0 7 256% 0,41 Lt T

| sayfal

[

\

Ekran 24: Kopyalanan bilgiler olusturulan yeni ¢alisma sayfasina yapistirilir. Tiim sayfa segilir ve
secilen sayfaya bir isim atanir. Gérselde KTUN ismi atanmustir.

)

= N
EP Metni Kaydir Genel % - (;m g?( ] éaemanﬂoﬂam
- Doldur -
EdBiregtirve Omtala - G2 - % 2 a Kogullu  Tablo Olarak  Kati Nétr L B SilOBGm e Sirala ve Filtre Bul ve.
igil i Bigimlendir = - - - ula-  Seg
Hizalama L] Say! 3 Stiller Hilcreler Dizenieme N

15



Ekran 25: Ana raporda bos bir siitun agilir. Agilan siituna “Diiseyera” formiilii yazilir. Uygulanan
formiil yeni ac¢ilan siitunun tamamina uygulanir.

Formaller  Veri  Gozden Gegir  Gornim J
= X Kes A . 3 Otomatik Toplam ~ p
N A Normal
[ Kopyala ~
Yapistir KTA A . ’ ’ Kbt A s Bulve
& : & Temizie Sec
Pano 3 van Tigi Hizalama Sap tiller Hacreler Duzenleme A
TOPLA v X v Jfr | EDUSEYARA(C2KTON B
A B c D £ F G H | ) K L M-
1 |Datetime Productname  Productid  KI{IN Displays Clicks  Sales  Visits  CIR Cost Revenue Product URL
2 | 30.03.2023 00:00 K- 2.0 l:uﬁsevnm(cz! 7124 5 0 2 1,24% 80,48 0
3 |30.03.2023 00:00 K- 2 6982 4 0 3 1,00% 80,34 0
4 |30.03.2023 00:00 K. 2 6910 2 0 0 032% €048 0
5 | 30.03.2023 00:00 K 2 6806 9 0 4 340% 40,28 0
6 | 30.03.2023 00:00 K 2 6728 15 0 12 709% 0,57 0
7 | 30.03.2023 00:00 K 2 6644 8 0 7 256% 80,41 0

Ekran 26: Raporun son halinde gérseldeki goriiniim elde edilecektir. Olusturulan tabloda KTUN
bazli maliyet degerlerine “Cost” siitunundan ulasilabilmektedir.

Farmulier

P Metr Kayd ’ # | Normal " €= B I Otomatik Toplam - ,{\_,? p

=[] Doidr =
- B-AlE=E= siveOrtala - -% » (9 A Ko Tatlo Natr Bde 54 Bagim . Sarala ve Filtre Bul ve
A et ve Ortala ¥ | e » Binfendir e B v &Temites Uygulas  Seg-
Pars b Say . .
Me v fi
A B < o E F ] H I ] K L M N o P @ n 5 T u

1 Datetime Prosdhoct ne Product i KTON Clicks  Sales Displays Vit CTR Cost Frevenue  Product wi

2 | 2023-4-10:00:00 A V@ 868 5 o 745 3 03744 015 a

3 | 2023-4-10:00:00 € *o8s 868 4 o 106 4 03333 023 a

4 | 2023-4-10:00:00 £ 82 868 4 o 12 4 13333 o a

5 | 2023-4-10:0000 T v 71 868 4 o 372 3 05199 011 1

6 | 2023-4-10:00:00 K [ 868 3 o 197 3 04784 005 4

7 | 2023-4-10:00:00 A [ 868 3 o 15 3 03894 0,14 a

8| 2023-4-10:0000 A [ ] 868 3 o 78 1 01647 0,14 a

9 | 2023-4-10:00:00 A [ 868 3 o 6 3 0 o a

10| 2023-4-10:00:00 A [ 868 3 o 160 3 1192 0,04 a

11| 2023-4-10:00:00 A [/ B8 3 o 166 3 07019 001 4]

12 | 2023-4-10:00:00 B [ bR 3 o ny 1 a4 002 4]

13| 2023-4-10:00:00 B LI ] BE 3 o 08 3 0,79 008 4

14 | 2023-4-10:00:00 A ] B6E 2 o 50 2 4 0,02 a

15 | 2023-4-10:00:00 A : 88 868 z o 7 1 03667 001 a

16 2023-4-10:00:00 C s 88 868 z o ] 2 13 0,01 a

17 | 2023-4-10:00:00 £ 72 868 z o 156 1 04763 001 a

18 | 2023-4-10:00:00 W i &5 868 F] o s11 1 041053 01 a

19 | 2023-4-10:00:00 K [ ] 868 F] o 8 1 0533 o a

20| 2023-4-10:00:00 W [ 868 2 o 56 1 02159 o a

21 2023-4-10:00:00 ¥ B 868 ] o m 1 02259 o0 a

21 1023-4-10:00:00 B T2 868 . ] o 140 2 13313 o a

23 | 2023-4-1 0:00:00 B - ] Bog 2 o an 083 005 a

24 | 2023-4-1 0:00:00 B [ &) 868 2 o m 1 019 0,03 a

25 | 2023-4-10:00:00 B B B B58 2 o Lt 3 02223 oAt a

26| 2023-4-10:00:00 B B 46 2 o 126 2 o5 008 a

27| 2023-4-10:00:00 R B 49 258 2 o 136 2 0,55 006 a

2B 2023-4-1 00000 & + B2 258 2 o Fr) 1 1 003 a

20 | 2023-4-1 00000 Ruwe o B6aam] B6E 2 o 12 0 00e0 0,11 a

16



Ekran 27: Yararlanicinin 6n
ibaresi filtrelenir.
_ Garig

onay almamis olan iiriinleri i¢in “KTUN” siitununda gelen “YOK”

- x s i o KA = ’ | 1] Normel W X g —I-L_",muec Teplam ‘/\Y p
Vg 0 PV T A O A === st chJ:IJ Tablo Otarak. 3D Natr Bk Si Bigm oy
- ¥ Bigm Boysam A A | == * ** sigmiandirme - Sigimlendir - - e i @ Temider
. e Tl n sk “ . iser — (- A
6 - fo | 04786 v
d A 8 < ) 3 ¥ 6 H i ) K L v N ) » a R s T u Ve
1 Datetime = Product = Product - KTON Dmhs ~ Sales |- |Display. * Visits [+ CTR - Cost |+ Revenw - Product ur
2 200341000 ¢ Sirate [} 0o s 3 0316 015 °
3 20234100 . 4 0o 108 4 omm oz 0
4 2023410 ! 4 0 1 4 133 0 o
5 2023410 4 o m 3_0os18  ou 0
6| 2024107 3 0 1w [ oarss]  oos 0
7. 2023410 3 0o s 30389 014 )
8 034100 ; 3 o 1 01647 oa4 0
9 2023410 3 0 5 3 05 0 0
10 02410 * 2 3 0w 3 11923 oo 0
112023410 ) 0 166 3 oM on )
12 2023410 3 o m 2 o7 0 °
13 2023-410; 3 o 208 3 o015 o8 )
14 202410 2 0 B 2 1 om 0
15 20234.10: [pstessien 2 0 ”* 2 owme? om 1)
16 20234-10: 1 2 [ s 2 12 om °
17 20234-10: 2 0o 1% 1 oa72  om 0
18 2023-4-10: 2 o s 1 0052 01 0
19 2023410: ol 2 0 B 2 osm 0 )
20 2023410: 2 0 6 2 o289 o o
21 2023-4-10:0000 He & e 2 o 2m 2 oxss 0o o
22 20214100000 Re 7. e 2 0 10 2 1m 0 0
2 2023-4:10:0000 Ha «  ess 2 0o 2 01833 005 0
24 2023-4-10:00:00 Re s e 2 o 1 0n9s 003 0
25 2023-410:0000 Re e 2 0o as 2 onn  om 0
26 2023-4-10:00:00 Re “ #v0K 2 o 1% 2 05 0 0
37 2023-410:0000 Re o wes 2 0o 16 2 oss 06 °
28 20234100000 M, s s 2 0 % 1 1 om °
29 2023-4-10:00:00 Re s I 2 o o oo on 0

Ekran 28: Listede olmayan
“FEkran 17” de belirtilen
hesaplamasi yapilir.

Griy

driinler i¢in “Cost” siitununda “Toplam degeri” alinir. Bu deger,
ilke bazinda toplam reklam harcamasindan cikartilarak destek

. X ot IR K| =l
Vagign = 00 = KTA- DA ===
- ¥ Bigm Boyacs -

Panc 3 vaa Tipi

J125499 . § 2
A | A B c 0 E
1__ Datetime * |Pertet = Progyt < KTON ¥ Chcks
124988 2023-6-26 0.00:00 M4 74 HYOK
125019 2023-6-26 0:00.00 Ch 79 o
125054 2023-6-26 0:00:00 Hz CTa #YOK
125056 2023-6-26 0:.00.00 En 81 #YOK
125067 2023-6-26 0:00.00 Rc I8 #YOK
125067 2023-6-26 0.00.00 Pa [ oK
125090 2023-6-26 0.00.00 Ha . An HYOK
125104 2023-6-26 0:00:00 Tu . B 270K
125122, 2023-6-26 0:00:00 Rc | 49 #YOK
125127 2023-6-26 0:00:00 Hy Lo HYOX
125223 2023-6-26 0.00.00 Re [ HYOK
125243 2023-6-26 0.00:00 Al . 88 #YOK
125262 2023-6-26 0.00.00 Tu i 88 #YOK
125286 2023-6-26 0.00:00 Ty 84 BYOK
125314 2023-6-26 0.00:00 Re t e YOX
125345 2023-6-26 0:00.00 R¢ t 87 HYOK
125352 2023-6-26 0:00:00 Juy 74 #YOK
125356 2023-6-26 0:00:00 Ty I 73 #YOK
125385 2023-6-26 0.00:00 Ty I s uYOK
125389 2023-6-26 0.00:00 H4 85 wYOK
125404 2023-6-26 0.00:00 Ty . 87 BYOK
125426 2023-6-26 0:00:00 M 83 #YOK
125440 2023-6-26 00000 Ty | a4 270K
125861 2023-6-26 00000 Ch o8 YOK
125480 2023-6-26 0.00:00 Robe Heat 859767 HYOK
125498

E5 Moty Ko Gene . P i [nomal W B[] | T Oromesk Toplam = 4r p
30 ™. o o A !,nq.\’n.' Fablo Otarak Kot Natr Bte S Bigm il Seata ve Filtre Budve
A Stegive ete = % 3 3l Bigimtendirme - Bipemlende - - - - | &Temige- Uygula-  Sec-
Hizaters u sap 3 St Microt Sneriume
F G H 1 r2 x L M N o 14 a R 5 T u
= Sales | - Display - |Visits = CTR *| Cost X Revenws « |Productud -
0 ] 468 [) 0,02 0 https:/fwww €
0 o a6 o 0,01 0 https:/foww )
0 0 17 0 0,02 0 hrtps://www "
0 0 35 o 0,01 0 https://www %
0 0 18 0 0,01 0 https://www e
0 0 110 o 0,02 0 htosi/fwww W
0 0 107 0 0,02 0 https://www r
0 a 58 o 0,01 0 httpsi/foeww "
0 0 35 0 0,02 0 https/fwww "
0 0 14 0 0,01 0 hitos://www #
0 a0 13 0 0,01 0 htpsi/fwww of
0 o 63 o 0,07 0 https:/fwww n
0 a 16 0 0,02 0 https:/fwvww [
0 0 55 0 0,07 0 httpsi/fwww ¥
0 o 120 0 0,03 0 httos://www "
0 0 188 ° 0,1 0 httpsy/fwww -
o o 55 o 0,02 0 https:/fovmw L)
o o 19 9 0,01 0 httpsy/fwww *
0 0 53 L} 0,01 0 httos/fwww &
0 0 50 0 0,02 0 httos://www v
0 0 2 [} 0,01 0 hips://www 5t
0 0 137 0 0,06 0 httgs:/fwww s
0 a 0 o 0,01 0 httos:/fwww n
0 0 85 0 0,04 0 httos://www "
o a 179 0 0,02 0 hutpsi/fwww -
30682
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7. REKLAM GIDERLERININ FATURALANDIRILMASI

Ekran 29: Criteo ana sayfasinda sol menii de yer alan “Billing > Billing and payments” sekmesine
tiklanir. “Invoice” baslig1 altindan ilgili fatura indir butonuna tiklanarak indirilir.

CRITEQ COMMERCE GROWTH Bl and payments 0 nottcation &
_ Biing and payments
Get more Information on billing updates on cur billng informat
Cocapr
MAMAGE & MEASURE imvobces. B#ing and payment options
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Ekran 30: Kilavuza konu olan raporlardaki harcamalara yonelik indirilen fatura goriintisi
agagidaki gibidir. Fatura tarihi, firma bilgileri ilgili faturadan kontrol edilebilir.

CRITEO

Criteo GmbH

Lohel Carrg, GewOrzmishistrais 11,
an - ¥

Ust-Id_.Nr. DIE 815180225
HR-Mr. HREB 183450

Email: collections@crites. com =" - m.-_

Werg Dainesd - Wengi Mo (Tax Offics - Tax Mumibser)

INVOICE
[ — B [ C |k . — Sm b P rm —— Faoars Terdtd (invoce deis] ——
1SDE2208626 ] [ 31 Ajustos 2022 ]
L
Hizmeat Teslimi Ajustos 2022
mcwr O S sl P PV T (TOTALY
1 - » Im app Android - In app Android - ZATZES 2ZATZ2ES
1 = Lower Funnel = Lower Funmel - 1. T15. 895 1.71585

[T —————— 3.BEE_E0
— el 1CEmch — Transiar cecayiars (Teaesfor d -
=
E DM L CWVCAT W) 0, 007
IE W PWATT) [T ]
=
s T e 3.BEE_ &0

. Gmrvel Topien (FOTAL DLE)

[ L 1] EUR
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